The Destination ~alEhR
Marketing Group www.thedmg.co.uk/China

, : . ._ )i
?’T LI Com - L T — f s S P =N E :
- e i ¥ - 55 J?;-’-, :‘: ‘L "..I'l

- |
e

> |.d

THE

munsm worldwide experience The Chartered g
L4 I | world-class expertise Institute of !
CON: ITS | 4secronce e roumsusocen Journalists ;

BE2I8: Philip Cooke



https://www.thedmg.co.uk/China

Destination Marketing Group (DMG) S&8F=E - R E A,
M. 80, BEN. ksSSP ORERERFPL ST SE
IRAERRBHEGEEEE. 1FIEBHIA www.thedmg.co.uk/china

REEHE: Philip Cooke (EffikFEE L HEESML)



https://www.thedmg.co.uk/China

FeAi ik

=¥

RIRE=THIRELRERS, HOMANT S
EEIRA SRS, BORES, B
iF 60 RAEREFHN=TR AR ERERRIE
PR —.

http://en.sanyatour.com

B

DMG ERiErmakiERKRERSREFRIE]IR
12, RIS JE i SRER AR RS
8, BIEREHEIHETERE B RHERYZRE R T
AN

www.tourism.hainan.gov.cn

5

2018 &, HIF Philip Cooke 3§ "££4828&" IRERY
Sz ﬂﬂ%}i’i& PAPTE "HFEZE BREA FEKX
#" |, AREERhIREERRR %léfﬂ)kﬁﬁ
E’\JIﬂEo

https://cityofnanjing.com

2017 &, EHBEIA1H GURU Online BiEEA)
HHWEH & T —piRipl iR, A Expedia’s
Online Silk Road Race Celebrates Historic
Hangzhou , ix%ﬁ@ﬁﬁ?iﬁﬁﬁﬁﬁﬁiﬁ?ﬁw, Ve
FIRIK EIRERERE

www.gotohz.com



http://en.sanyatour.com
https://cityofnanjing.com
www.tourism.hainan.gov.cn
www.gotohz.com

ERSE

Efr®R (RERPELO)
13l NS SS1 LS S
IR RS SR THLERES
BEREIFSENER
BT | STHERTE
EE e

REFGHIRIBR R

BRI AR, FERSURSESE
REFE. BERRSIEMAIHIER
| 57y
VeSS NEZ NN SYES

AR R SRR AR




AR LI P

ERikF RS BFEER, 8.

+ Britain and London Visitor Centre (ZEH)

English World Heritage Sites / VisitEngland (3[F)
PeruRail 5 Prom Peru (f/&)

VisitBritain ({EBE5Z{CZ34L)

Ferrocarriles del Ecuador (JEJRZ/R)

National Liberation Museum (f&/=)

Swiss Government Enterprise (=)
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Cvent Inc and Music Contact International (ZEE)
National Liberation Museum (fa/=)

Passion Brazil (E2Fg)

Sailing.hr and Mljet Island (FEZthil)

Southern Expeditions and Darwin’s Trails (£5Fl)
Termas de Papallacta (IIHIMASCEREES)

Vesna Tours and Red Dot Tours (EJfE)
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+ Conference and Meetings World + Selling Travel

+ Conference News, * Sport and Leisure magazine

* Group Leisure Magazine * Travel Bulletin

* West Country Life * Travel Trade Gazette

* Regeneration and Renewal * The Tourism Society magazine

Philip ;X2 Skal UK FUFhEIFIE(EER, ={E British Tourism News FY4miE,
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Travel Trade News from
South Expeditions | October 2016

Tren Crucero

Mewsletter 3 | October 2014

Ecuador's World Famous Tourist Railway
&trencrucero
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Skal UK Newsletter - March 2018
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RIRTE: Philip Cooke

FEiE: +44 (0) 1452 500663

Skype: philipcooke1
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